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Footnotes

Part I:

1. Behavioral Advertising: Industry Practices and Consumers’ Expectations, Before the House Subcomm. on Communications, Technology and the Internet and House Subcomm. on Commerce, Trade and Consumer Protection, 111th Cong. (June 18, 2009) (opening statement of Rep. Rick Boucher, chair of House Internet Subcommittee).
2. Id. 
3. The House Subcommittee on Communications, Technology and the Internet held a hearing titled, “Communications Networks and Consumer Privacy: Recent Developments,” on April 23, 2009. The same subcommittee also held a joint hearing with the House Subcommittee on Commerce, Trade and Consumer Protection titled, “Behavioral Advertising: Industry Practices and Consumers’ Expectations,” on June 18, 2009. The House Internet subcommittee held a hearing titled, “Broadband Providers and User Privacy” on July 17, 2008. In the Senate, these hearings have been held: “Privacy Implications of Online Advertising” before the S. Comm. on Commerce, Sci. & Transp., 110th Cong. (July 9, 2008) and “Broadband Providers and Consumer Privacy” before the S. Comm. on Commerce, Sci. & Transp., 110th Cong. (Sept. 25, 2008).
4. Boucher, supra note 1.
5. Communications Networks and Consumer Privacy, (April 23, 2009) (statement of Ben Scott, Policy Director, Free Press).
6. Communications Networks and Consumer Privacy, (April 23, 2009) (statement of Marc Rotenberg, executive director of the Electronic Privacy Information Center).

7. Amy Schatz, Lawmakers Blast Internet Data Collection, Wall St. J., June 19, 2009, at B3.
8. Behavioral Advertising, (June 18, 2009) (statement of Anne Toth, Vice President for Policy and Head of Privacy at Yahoo! Inc.).
9. Communications Networks and Consumer Privacy, (April 23, 2009) (statement of Kyle McSlarrow, President and CEO, National Cable and Telecommunications Association).
10. Communications Networks and Consumer Privacy, (April 23, 2009) (statement of Leslie Harris, President and CEO of the Center for Democracy and Technology).
11. Behavioral Advertising, (June 18, 2009) (statement of Chris Kelly, Chief Privacy Officer, Facebook).
12. Behavioral Advertising, (June 18, 2009) (statement of Nicole Wong, Deputy General Counsel, Google Inc.).
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13. Communications Networks and Consumer Privacy, (April 23, 2009) (statement of Dorothy Atwood, Senior Vice President for Public Privacy and Chief Privacy Officer at AT&T Inc.)
14. Andrew Feinberg, Congress to Reexamine Consumer Privacy on Broadband Networks, BroadbandCensus.com, April 23, 2009.

15. Harris, supra note 10.
Part II:

1. Standards for the Protection of Personal Information of Residents of the Commonwealth, 201 CMR 17.00, Massachusetts Office of Consumer Affairs and Business Regulation.
2. Press Release, Massachusetts Office of Consumer Affairs and Business Regulation (OCABR), Business Community Given Additional Time to Comply with Identity Theft Prevention Regulations, (November 14, 2008).
3. New. Rev. Stat. § 597.790 (2008).
4. Nevada Senate Bill 227, which Nevada Gov. Jim Gibbons signed on May 29, 2009, is available 
at www.leg.state.nv.us/75th2009/Bills/SB/SB227_EN.pdf. 
5. Answers to frequently asked questions about the regulations are available at www.mass.gov/Eoca/docs/idtheft/201CMR17faqs.pdf. 
6. For an overview of state law enforcement of privacy and data protection laws, see Martha Coakley, Office of the Attorney General of Massachusetts, Privacy Protection, Safety and Security: A State Law Enforcement Perspective, 2 Communications Law in the Digital Age 2008, 121-41 (2008).
7. Ben Worthen, New Data Privacy Laws Set For Firms, Wall St. J., Oct. 16, 2008, at B1.
